












Big Ad Spending

·More than $ 4.5 billion DTC in 2009

·Network TV:  $1.68 billion

·Cable: $641 million

·Online:  $137 million [up 128%]

·Magazines: $1.33 billion

·Newspapers: $209 million



More than 100 million American used online in 2009 [44% of all 

adults]















GHM Has Vast Yet Targeted Reach

Â 27 MM monthly uniques*

Source: comScore, November 2009(*)

Large health portals lose audience to diagnosed ñin marketò patients over time  



GHM Contextual 
Targeting

ÅHealth condition 
content on top 
sites

GHM Behavioral 
Targeting 

ÅReach consumers 
as they search for 
specific health  
information

Custom 
Targeting

ÅGHM can offer 
ñRoadblocksò and 
Sponsorships on 
top health sites



Visit GHM sites

Real-Time 

ConditionMatch Process

1. Profiles created based on frequency index

2. Third Party & GHM Owned sites data applied

3. Ads served to high frequency visitors

Ad Catalog

Condition Match serves the right ad to the in market 

audience  across Comscore 250 sites

Users search for Specific 

Health Condition 

Information

GHM ConditionMatch



Source; comScore, Plan Metrix July 2009

TOTAL GHM USERS

Diabetes

Allergies

High Blood Pressure

Asthma

Heart Disease

Depression

Sleep Disorder

Arthritis

2.3MM 

5.5MM

4MM

3MM

1.3MM

3.1MM

2.3MM

3.6MM

1MMOveractive Bladder

GHM Reaches Top Health Condition Audiences

CONDITION



Electronic Health Record

Message physicians while making patient decisions

ÂUtilized 
exclusively by 
physicians and 
nurses  in the 
work place on 
average 8 hours a 
day

ÂScheduling, 
patient 
management, 
charting and 
prescription 
writing

ÂContains all 


